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LILTY FOCM

And Submi&sion Checklist

Complete a contest entry form for each media ad entry.
Please type or print legibly.

MEDIA AD TITLE:

CONTACT INFORMATION

Name of School/Organization:

Contact Name (Teacher):

Telephone (Teacher):

E-mail Address (Teacher):

|. Participant’s Name:

2. Participant’s Name:

3. Participant’s Name:

4. Participant’s Name:

5. Participant’s Name:

Remember:Teams should sign up as early as possible and all final entries must arrive in the Day One office by 5 p.m.
on Friday, March 2,2012.A typed copy of the full script and the names of the participants is mandatory.Videos must
be in Windows Media Player (wmv) format.

Send to:YOURVOICE,YOURVIEW Media Contest,Attn: Gloria Benson, Day One, 100 Medway, Providence, Rl 02906.
For more information visit www.dayoneri.org.

If selected as a finalist, an additional form for entries with student and parental signatures will be required as follows:

REQUIRED SIGNATURES: Each participant (under 18 years of age) including writers, directors, actors and crew, must
have parental or guardian consent to be eligible for the contest component of the campaign. Day One and its agents
will be held harmless for any future issues concerning authority of consenting adults or that of participants. If entering
contest as a group, please list all contestants and secure Parent/Guardian’s permission for each to participate.

Participant: My signature certifies that | have read the rules and agree to abide by them and that | relinquish all
publishing rights to Day One. Day One may air my entry, publish my name and may use both in future advertising
campaigns and/or marketing materials.

Parent/Guardian: My signature certifies that | give permission for the participant to participate in this contest. The
participant will abide by the rules set forth in the guidelines and relinquishes all publishing rights to Day One.

o



Entry Form:Layout 1

9/18/11 3:12 PM Page 2 :F

SUBMISSION CHECKLIST
(HELPFUL!)

'd Our ad is not victim-blaming. It does not contain any statements that make it
seem like a victim did something wrong, or should have done something
differently than what she/he did.

[ Our ad reinforces that most men do not tolerate sexual violence and that
boys and men can be part of the solution to end sexual violence.

'd Our ad promotes healthy behaviors or dispels a myth, misconception,
comment or attitude, and shows that bystanders have the ability to help
prevent sexual harassment from happening in the first place.

'd Our ad targets teens.

' Our ad is under :30 seconds.

' If submitting a video, it is in Windows Media Player (.wmv) or Quicktime (.mov)
format on a CD-R or DVD- R (NOT a CD-RW or DVD-RW). Please make
sure that your CD/DVD has been finalized so we can open your file! If we
cannot open it, we cannot judge it!

'd We have included the required Day One tagline in our ad:We need your
help to stop sexual violence. Be part of the solution.To get involved visit

dayoneri.org or call Day One at (401) 421-4100.

'd We have included the TYPED script and TYPED team members’ names with
our entry.

[ Our team consists of at least one male and 3-4 members total.



